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Preface

The basis of this midtern project was for us to incorporate all of the skills we have learmed over
the first semester to an in depth analysis of a brand that hnks to our merged identities. To pre-
sent this we had to ereate a book that contamed an investigation ot our wardrobes, final concept
and brand that led to the tormation of an archetype that would encapsulate the entivety of this
project. Throughout we included “Ieonie images™ to help illustrate our research in a more visual
manner.

[romn the very beginming of this process, we all worked tivelessly together to ensure that the text,
photography and layout was an entive group etfort. Irightened at the start, due to the amount
ot work that had to he done, once we had had owr first group meeting we took the task in our

stride and foumd excitemnent with every element ot this project.

We want to ex]Iress our sincere thanks to our ]H{qulg teacher, on this e Iil—'.('f. Professor Marco
Bartolieet, for inspiration, motivation and guidance thronghout this process.v

Also, another vote of thanks to Protessor Julia Becker and Professor Vineent Lodato for assisting
us i1 the overall ereation of the hook.

11 a final note we hn] e Vou €1 ijn}-‘ the hook that we have Iiﬁal'ﬁ]}-‘ worked on for the pa:-‘-f three
months:; Welcome to the world of ‘Verdius’...

Alicia Pearson

Jov Karlstrom Thunberg
- (=

Hrishika Dugar






'T'hree identities |

Part one.




Structured Expr

Alicia Pearson






Slowly she drifts away.

To another land far, far away.

It is familiar but foreign at the same time.
Something almost divine.

She breathes in deeply, taking in the clear air.

Making her head clouded and altering the decissions she
made.

This time there is no heartbreak,

Instead two-guarters have formed a whole.

Creating fake memories that will last until she return
home.

Oxytocin and dopamine consume her,
Leaving no serotonin left to remind her of reality.

Beep
Beep
Beep

Clinical daylight overwhelmes her,

As the andesthesia departs her body.

The fantasy is slowly slipping away,
Leaving the cold memories in its plavce.

The heavy breathing returns while she scratches at her
skin.
Trying ro grasp onto the foreign land.

Once agaim the serotonin takes control,
Leaving her alone
Crying over the body who cares for her no more.







lLooking at Alicia’s wardrobe it is evi-
dent that her uphringing has had a
massive impact on what she chooses

to wear: She helieves that she probably
does fit 1nost stered vpes that 1eo] e
have of England. During her ¢hild-
hood, dresses and suits were a require-
ment tor any family oceasions, they al-
most become a uniform hike that of the
one she had to wear to school. Alicia
tells us that it was hard to find yvourself
m this enviromment because people
tended to stick to what was popular in
order to smvive the social environmnent
of an all-girls school. A couple of vears
ago, when she hecame more confident
i who she was, Alicia started dressing
more vibrantly; however, as one can
probably tell by some of the items trom
her wardrobe she has still kept some of
the classical itemns associated with her
childhood, for exammple, the blazer and
collars. Alicia’s style reflects her back-
ground while also allowing herselt to
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express her emnotions, making sure she
staruds ont as an imdividual imstead of
fitting in with the crowd.

Alicia’s wardrobe is made up ot an
array of different colours and materi-
als but the fundamental principle that
constantly recurs is the emphasis on
the waist. For upper garments crop-
ped cotton tops are piled high on her
shelves waiting tor the sunnner months
to return so they can be worn again.
Chiatfon blouses are also one ot her
staple pieces, reflecting her unitormed
past. [n wintertinne these are worn
with either polyvester or wool round
neck sweaters, which are always tucked
m to ensure the outht still accentmates
her waist. Jackets tend to he structured
with sharp shoulders. Blazer’s, there-
tore, tend to be the style of choice
either satin or corduroy, inking once

again to the imifor of her youth.

When it comes to bottoms, A-line skirts
in polyvester or corduroy are a popular
choice due to their clean and streamnlhi-
ned structure resembling her need tor
order. Denin jeans or satin trousers
make an appearance in her wardrobe as
well and the silhonette of them varies.
The one thing that all of themn have

i common is a high-waist line, which
helps to emphasise her waist while
also heing more comtortable than low
rise jeans or frousers. Generally, Alicia
wears trousers when she is unhappy
as a way of seeking comtort in them,
which she says in turm helps to hoost
her confidence tfor the day. Overall the
clothing in her wardrobe either has
structured silhouettes, that link back
to her childhood experiences ot mmi-
formity, or sotter ines and materials
(for example, wool] for when she needs
comfort and support.



“The philosophy she lives by, when it comes to shoes, is that if they are not comfortable, do
not buy them.



A couple of years ago when she became more confident in who she is she started dressing
more vibrantly; however, as one can probably tell by some of the items from her wardrobe
she have still kept some of the classical items associated with her childhood, for example,



The philosophy she lives by, when it comes to shoes, is that if they are not comtortable, do not
buy them. Since an early age Alicia has always plaved sports, and with that comes imjuries, eve-
rvthing trom twisted ankles to torn igaments. These mjuries have made her think verv carefully
over her feet’s attive, therefore, plattorm traimers in either black or white have hecome her shoe
ot choice. Not only do they go with most outtits and are comtortable hut theyv are also suitable
tor various oceasions, espec m]l‘« thie ones made of a more fornal material, ll]w velvet. If there
does come a time when a more tormal shoe is required a couple pairs ot sandal wedges sit lined
up at the bottomn ot Alicia’s wardrobe, just in case. Once again, like her trainers, they are all in
neutral colours to ensure that they can be matched with most looks and the reasoning behind
the cholce of a “-‘mlgﬁ 1ot a stiletto 1s bhased :-;nlﬁ]}-' o1 comtort,

When it comes to accessories, Alicia from an early age had to use a micksack for school, due to
this she has continued to use them hecause not nn]v are they more comfortable hut more itemns

can be carried in an organised mamer Instead of ]wm'f made of a by g navy canvas, like that
of her old school bag. the rucksacks that hang i her xmnhn]w 11n“mld}.-. are expressive and are
made of either brightly patterned canvas or a elassical black leather. Another key part ot Alicia’s
wardrobe is her jewellry collection which does not include intricate pieces but instead simpler
iteins that she helieves she wall ]{i—‘.t—‘]l for the rest of her life. The ]lil—‘.l"l—‘.h’ are either white gnlil or
silver hecause the colonr is softer than that of gold, which reflects the sentimental value that
each item has. Jewellry, tor her, has to have an added hunan touch behind it whieh is proba-
bly why the pieces tend to be more simplistie. Alicia wants to be able to wear her jewellry at all
times as they act as a reminder of either a lite event or a person very close to her heart.

Iulhﬂ‘ for all the three sections discussed above, when it comes to Alicia’s sty le, colonr has a
massive impact on all of them. In her wardrobe there is a wide selection of ]mwin‘ colonrs. Ge-
nerally she wears colonrs like oranges and pinks when she is i a more co 1h¢lent mood hecause,
tor hex, they resemble happiness. Whereas the darker colours within her wardrobe, like khaki,
are reserved tor days when she wakes up not teeling that happy.

Overall it 1s clear to see that Alicia embodies ‘structured expression” because the classical, vi-
torm-like pieces she wears help to convey how she helieves that she must always have a plan

tor the tuture and if things do not go according to this than she can easily get disappointed in
herself. [Towever, her need to stand out from the social cirele that she grew up i elearly demon-
strates how, even ﬂlml'“ll she 1s scared of 1t, S mhuwlh 15 one of Lier per H(ll]d]lf‘z traits “1111 I has
brought about some nf the happiest moments in her lite. From this we can n]mnuh]v see that
Alicia from an early age has always bhelieved that she has needed strueture to smvive: however,
as she has grown she has realised that hoth structure and expression are needed throughout her
lite to achieve happiness.



White Cotton

White Chiffon

Denim [Pale]

Navy Satin

Black Velvet

Red Corduroy



Black

[000000]

Red [990000]

Navy Blue
[000066]

Khaki [9CO9F7A]

White

[FEFFEF ]

Light Pink [FF-

E6FF]
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Hrishika Dugar
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Glamorous vel comlortable, girly Qos vel chic 1s what Hrishika wears and why she
wears il. Narrowing down her sivle mlto a particular calegory is arduous because
she s caplivated by trving somethimg new every single day.

In Sigapore, the typical allire leenagers wear are school uniforms because they
have 1o go Lo school evervday ineluding the weekends as well. The restriction 1o
wearing loungewear in school led her to experiment with various culs and styles
due 1o her new [ound [reedom i Florence. Her [ashion siyle 1s exactly like her

personalily: glamorous and fun but also very cule.

When it comes to Hrishika’s wardrobe, colour is the most prominent factor to her
because 1t allows her Lo express how she [eels in the current moment. When she
was living m Smgapore, she would opt for white, black or navy elothing as she
personally did not feel like experimenting with other colours. Furthermore, it 1s
rather unusual 1o see many leenagers dress up glamorously m Singapore due 1o
lthe pressure of thenr studies and having many classes to attend, which reduced
Lther chances 1o wear home clothes. This neutral colour paletie elearly portrays

when she is stressed, [atigued or restless.

In ltaly she has gamed more [reedom; therelore, she has started Lo experunent
with exolie colours whilst also incorporating glitter: This also applies to the various
culs she has i her wardrobe. Recurring design leatures i her closel are: halter
necks, oll-shoulder, one shoulder, spaghetti stripes, Vietorian necklines, turtle-
necks and [rills. One of Hrishika’s [avorile 1lems is the oll shoulder top with bell
sleeves because 1l 1s nol n|||'\' H|Hg'c1!|l. but it also acecentuales her collarbones and

shoulders, which are [eatures ol her body that she appreciates.



"When it comes to Hrishika's wardrobe colour matters the mdst to her, as she sqys it allows

her to express how she feels in the current moment.”
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"Despite being grown up with anxiety, which was influenced by a strenuous lifestyle she
Jaced in Singapore, she is gradually over growing out of all her fears.”



[n Singapore 1t is very hot and humid, due 1o this she prelers to wear shorts and
crop lops, pairing them with either slippers or trainers. Therelore, she dresses ac-
cording to comlort rather than focusing on expression. In laly, however, the difle-
renl climate has made her start to wear jeans and loose litled trousers, combining
them with erop tops. In the colder months, she chooses 1o wear jackels thal are
etther made oul of velvel, wool or leather: Finally, she tend to choose eve-calching
shoes with either an mteresting print or pattern. Hrishika says that her shoes of
choose are either her silver, shiny ankle boots with red snake printed on or white

striped pumps .

Overall her stvle has gone through a complete change since moving to Italy,
and she has started to express hersell more through her clothes, whether this 1s
achieved through the use of vibrant colours or interesting textiles, such as silk,

velvel or lace.

“Sweet, hardworking and honest™ deseribes Hrishika. Despite being grown up with
anxiely, which was mfluenced by the strenuous lilestyle she faced i Singapore,
she has gradually overcome these fears. Shinmg through accumulated piles of dis-
comlorts and obstacles during her lile, Hrishika is starting to thrive. Her Growth
i conlidence with a sweel and sparkling personalily ensures that she completely
embodies ‘reliable shimmer’.
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Denim [Black]

White Lace
[Detailed]

White Satin

Sequinned Net

Off-White Jute
Eabiric

Sequinned Black
Georgette



Black [000000]

Red

[B7150D]

Dusty Blue
[9CBDD1]

Peach Pink
[FAC2CT]

White [FFFFFF]

Light Violet
[CBCDEE ]
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Corrupted Beauty

Joy Karlstrém Thunberg
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Joy’s wardrobe is a collection of playful, minimalistic pieces. Playtul in terms of notable euts,
silhouettes and the discernible marks and seratches; nnperfections, and minmalistic in ters of
function, simplicity and essence.

She says that her personality could be described as ‘structured chaos’, which is clearly visible.
[er wardrobe consists of pieces collected during various phases of her life and are also picked
out bhecause of multiple reasons, hence expressing ditferent emotions, but nevertheless is the
overview cohesive. This 1s comparable to her personality, thus even though she may put out a
homogeneous immage, this is just the tacade of the many diverse thoughts, opinions and emotions
experienced. This alleged tacade is similar to the unmitor like looks she usually appears in, and
actually are hoth, the tacade and the evervday uniform, well put-together covers of the actmal
split, two-parted personality of hers. Describing her personality as two-parted is a way ot 1l-
Ilustrating the two sides of her, the more logical and rational and the more artistic one. These two
sides of her personality refers to the two great passions ot hers, that is mathematics and physies
and then also arts. Why the kevword structured chaos™ is used in this context is because ot the
two tollowing reasons. Firstly hecause it deseribes the aspiration to stucture and to merge these
two mnalike constituents of her personality. Secondly because hoth two parts, that is the artistic
and the logical part, themselves, in general also are ways of frving to structure, portrayving and
explaining nmltifarious patterns and events in reality. However are they hoth incomplete and
progress, evolving, and theretfore somehow chaotie from that point of view.

In conclusion, to conmeet this to her wardrobe and sense of aesthetics, is her making up her
own plavtul minimalistic "evervday uniformn’ a representation of the attempt to portray and so to
say structure her artistic expression, which is originally formed by the chaos of all the absorbed
and interpreted impressions.
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.]u'\q:-% wardrobe 1s cohesive 1n thal alslwf‘l that both the silhouetles, textiles and co-
lours are recurring. Therefore [rom a lechnical perspective 1l 1s a basie collection

of elothing pieces.

Fi'l‘sl[\. Lhe overall silhouette <>|'.]n.\ s looks are either loose lilled or oversized.
This typical silhouette i1s ereated by lavermg multiple garments, which gives the
oversized and also flowy appearance. However, il vou analyze the clothing pieces
separalely one can also state that the garments imdependently, both tops and bot-
loms, also have a loose or hall litted silhouelle. Regal‘tling Lhe lops are loose [itled
knitwear jumpers and cardigans [requently found, but also straightly Iined shirts
and -shirts that does not enhance the waist. Something one can see is that in the
designs is dart manipulation used 1o either just shightly ereale a shape thal bares
Lthe body’s natural curves or hardly not at all. Also, il one go mto detail concerning
Lthe upper garments, occurring shapes and designs are [or mstance the dropped
shoulder, high neck, polo and shirt collar. Concerning the bottom garments 1s the
Sl,'l‘alighl oulline 'l‘e|wal.¢4:]. But also 1s the flared ellect 'I‘H(‘u'['l‘illg [or both trousers
and skirts, that as well just like the flowy upper garments, add extra volume 1o the
appearance ol the looks. She tells she appreciates this kind of volummouselothing
thus 1t more [uncuonal and therefore utilitarian than form-litted austere elothmg.
Moreover, just by looking al the garments silhouelles one can easily tell that her
style is cohesive hence the clothing pieces similarity in terms ol the appearance
ol the shapes. This can be likened to the part of her personality which she savs, as
earlier wrillen, alwayvs (ries Lo assemble and structure the evervday chaos of dilfe-

renl evenls, unpressions and thoughts.



| she appreciates this kind of voluminousclothing thus it more functional and there-
fm(’ utilitarian than form-fitted austere clothing.”

Secondly, regarding the colours, the range 1s nol that wide. One could even sel
one :-iillgle colour |1a-1!r'llﬁ Lo deseribe the whole wardrobe, sinee it is least 1o say
colour coordmalted. Black, white, dark nuances of blue and neutrals, as beige lor
example, do more or less make up the base and then she uses accents such as
brown and burgundy, but then it does not get more elaborative than that. The
reason behind this 1s because Jov prefers to play with dilferent textures and the
use ol notable silhouettes rather than colours and patterns (which is an infrequent
element mn Jov's elosel).

Lastly, found materials are for instance cotton, linnen, polvester and different vari-
ations ol wool for upper garments and bottoms. When it comes to shoes and bags
are leather and callskin more common, and il vou look at the details of the acces-

sory pieces suede 1s mostly used.

Moreover does Joy put greal importance in the use ol jewellry. Not that she uses a

lot or that the I:ie(‘es are very (-'_\'I)'I'(-'Sb%i\-'(-' al all, but rather the nlllmsilv. \-\’;h'\ je\-\-e”-
ry is an important part of Jov’s stvle is because the majority ol her jewellry collee-

Lon have a sentimental value Lo her, thus she essentially uses preces that she has

been gilled or mherited from relatives.

Umw:luenll\ lo deseribe her wardrobe with a kev-word she pul "Corrupted beau-
. thus 1t explains both her personality that is, I”[l‘slldll\t‘l\ speaking, a struectus-
lHtl chaos” and her least 1o say cohesive vel playlul and mperlfect wardrobe.
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Black Linen Denim White Poplin



Black [000000] Midnightblue Beige [E3CFB1]
[000321]
Burgundy [2COEOF] Brown [4C3B34]

White [FFFFFF]









' Veridicus’ |

Part two.




Unveiling the truth in order to grasp the concept of ’'Veridicus’



"Veridicus & Lemaire’

[Why Lemaire and their philosophy correlates with the notion of truth|

Ananylis and photography on Lemaire in connection with the notion of

Veridicus [Latin tor truthful], is our
concept which is founded on the idea
of truth. Focusing on a concept that is
genuine, un-edited, transparent and in
that way is stripped down; truthtul.

The coneept of ttuth is something that
on the one hand 1s considered raw, sin-
cere, pure and uniform-like, such as the
human body tor example. Henee, from
the very beginming, the human body

is untouched, being the most simple
and pure form of any human life; it is
the utinost fruthtul representation of
humanity. We are all the same from the
very beginming, with slight differences
trom person to person, making the
body like a vmitorin, our very fivst one.
On the other hand, uth represents
transparency, intuition, our subecons-
cious (where we have our [D) and onr
identity. This perspective is something
diverse from an mvariable unitorim. Ge-
nuinely speaking owr identity is indi-

04

vidual, and the expression of our indi-
viduality 1s automatic and something
that we derive from the depths of our
subeonsecious. The expression of our 1D
is how one can tell people apart, thus it
is the most genmine representation of
ourselves.

[F'or generations the (question about
how our 1D is forned has heen
constantly discussed and there are still
greements on whether it is through
nature or nurture. It is one of the

disa

oldest 11|:i]1;su11|1i('a] dehates and up
until the r700s society heavily helieved
that talents were given to Innmans hy
God. The Enlightemment period, which
ocemrred in the 18th century, however
changed this perspective and increased
the popularity of a more liberal way of
thinking with the nature versus nurture
theory first heing established in 186¢ by
Sir I'rancis Galton who deseribed it as

SO

lruthfullness

“The phrase ‘nature and nurture’is a
convenient jingle of words, for it separates
under two distinet heads the innumerable
elements of which personality is composed.
Nature is all that a man brings with him-
self into the world; nurture is every influen-
ce without that affects him afier his berth.”
(Irancis Galton, 1874, "English Men of
Science: Their Nature and Nurture’,

P-12)

A key example in art is the play "Onr
Country’s Good™ by Timberlake Wer-
tenbaker, which retells the story of the
first British penal colony in Australia
during the 18th century. Throughout
the entivety of the seript the philosop-
hical debate hetween nature versus
mrture is at the foretfront due to the
(question that is put forward to the
audience: *Can theatre rehalnlitate
conviets?” Characters with more con-
servative views come imto conflict with
those that arve liberal m their immud set,



... the world provides "what is” or "what is not ", and the true saying or thought corres-

ponds to the fact provided.”

one thing that is clear by the end ot the
play is that the enviromnent that yon
live 11 can have a drastic mfluence on
yvour attitude to life and therefore also
on your ID. Nobody is born a eriiminal
but instead it is how vou are murtured
that affects what unconscious natural
instinets we decide to bring into our
subeonscious, which therefore affects
what personality traits we portray cons-
ciously.

Moreover, back to stripping down the
hare concept of truth, one can state
that research made on the subject of
truth can be traced all the way back
in tite to Ancient Greece with phi-
losophers such as Aristotle and Plato.
Nowadays, there ave still debates over
the different theores, each wath their
own approach and this topic is just as

relevant as it was alimost 2000 vears ago.

So what 1s truth, and why does it have
such gravity and is so central m pe-

ople’s lives?

The first developed and also one ot the
most etniment theories, which tiies to
decode what fruth fimdamentally is, s
the ¢ NTES] nidence ﬂlﬂn'}r‘. Its defini-
tion of truth can be explained as the
following:

... the world provides ‘what s or ‘what
ts not ', and the true saying or thought
corresponds to the fact provided.” (Truth;
Philosophy and Logie, Siimon W. Black-
b, britanmica.com, 20/04/0q)

Instead of saving “that is true’ one
would say ‘that corresponds with the
facts” and 1n that way it means that the
staternent is frue. However, critics argue
that the idea of the given tacts in some
cases can be difficult to separate from
people’s sincere heliets about the case

- that is those heliefs people take to he
frue. This is due to what i reality tells

people what to believe or not to believe
1s not the world or the facts but themnr
own interpretation ot the world and
how they concepmalize the imforma-
tion. This specific perspective of fruth
has its origins in the philosophy ot So-
crates, who proposed that firuth is bhoth
mternal and external, one and the other
complementing each othern like two
sides of one com. The imternal truth 1s
one’s recognition of heing hmnan, and
the knowledge about oneself and one’s
identity. This requires a consciousness
of one’s world and is therefore depen-
dent on the time and place. Likewise
the external truth, which also 1s vaii-
able and can be explained as the tol-
lowing: the interaction with the reality,
that 1s the matrix fromm which truth 1s
constructed as a statetnent on the mea-
ning of lite. It is a hmman construction
and therefore is relative to the given
timne and place. To repeat once again,
the idea that firuth is a relational pro-



" Truth is in the eye of the beholder.”™










perty, in relation to reality, imakes it variable. What is considered true tor vou might not be true
tor the next person. As Ruth Hubbard wrote in her femninist philosophy jommal, *Hypatia: Scien-
ce, tacts and teminisny’, 1988: “Truth is in the eye of the beholder.” A very relevant (quote which links
to how truth is based on knowledge and thus the statement is true as long as it is not proven to
be false. This gives space to the helief that truth arises from what the society [people] want to
see, hear and know. A philosopher who elaborated on this idea was Arthur Schopenhaner who
put torward his theory about how tiuth always goes through three stages:

1. The first one being that the new idea at first is ridiculed thus it is
so strange and absurd, that people can neither fathom or comprehend how
it fits into their lives.

2. The second one being a stage when the new idea has not yet passed the
first stage but also starts getting more attention in the form of opposi-
tion; through people who start to worry about the idea establishing it-
self in the society.

3. Lastly we arrive to the third stage which is when the idea starts
getting more support, both in the case of evidence and of people accep-

ting the idea, eventually taking it to be true.

These three stages, that truth allegedly goes through before becoming acknowledged as "tme”
by the society, do pertectly illustrate how big of an impact onr smroundings have.
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L0, reculation, distribution, circulation and functioning of










[truth’is a system n/ or dered procedures for the production, regulation, distribution, circulation and

/m.r( Honing of statements .

Others in the same field, supporting this idea with their own
theories, are tor example Nietzsche and Foucanlt. Nietzsche
stated that truth is a form ot social contract, a peace pact, that is
a s of hmnan relations that atter long usage seems to he fixed
and binding to people. Furthermore, in contemporary tine,
Michel Foucault has also suppx nted this idea hut by dese ribing
the concept of nuth as a regime, likening to the ]mhth -al notion
of regime. The following (quotation, made by Michel Fouecault
deseribes the idea of truth as being a social strueture.

[ truth’is a system of ordered procedures for the pr nr/udum regu-
/nrmm distribution, circulation and functioning of statements’.” (The
Birth ot Biopolitics, Michel Foucault, 1978-7q, p.20; 18)

To conchide, ones truth is based on one’s perspective, it 1s
therefore relative. Evervone finds their own fiuth within them-
selves, based on their heliets. Consequently fruth is something
horizontal, timdamental and plain, vet relative, diversitied and
individual. To gestalt these nmlt:l]}]e layers of truth, that is plain,
candor, raw, pure and mdividnal, more illustratively speaking
stripped down’. We have chosen to present the tollowing photo

series representing the concept.
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Finding ’Veridicus’ 1n Art
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Surrealism; Automatism

[Truth; Transparency - openness - authenticity - naked truth; core - unconscious - subcons-
ctous - mtuitive - automatic.|

The 1920s was an interesting era in many aspects but particularly when it came to art. Laumched
in the 20s, by the french poet André Breton, was the smrealist movement, which he defined as
the following:

Puure psychic automatisin ... dictation of thought in the absence of all control exercised by reason and
oytsice all moral or aesthetic concerns.” [André Breton, Manifesto of Surrealism, 1924)

t was an art moveiment strongly mfluenced by the psvehologist Sigmmd rend who dedicated
a lot of his working life researching the subject of the hnmnan mind and so to say exploring the
depths of our subeonscions:; which is what the surrealist art movement is all about as it soughts
a revolution against the compulsion of the rational mind. To bring the subeonscious thoughts to
the surtace the Smrealists horrowed and/or got inspired by the techmique used and practiced
on patients by Irend and other psychoanalysts. Why they chose this direction was hecause they
helieved that people’s ereativity come from deep within themselves, deriving trom the subeons-
cious. Therefore, is any ‘produet” from one’s subeconscious both more powertul and aut
than anything produced by the conscious mind.

Automatisn, a termn borrowed trom physiology from the verv beginning, pefers to processes
that are not consciously controlled. In art, automatisin is a techmique ofart-making where one
does not intervene consciously in the making process and by that wax allowing the expression
of one’s subeonscious, revealing something of the psyehe. This meghod was trequently used by
smrealist artists thus what they aspired was making art that for thle conscious mind seemed odd
at the first glance, hence its mtuitive and unedited; nuthful ougfook.
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[Tracing the process of the Iconic image representing the concept of "Veridicus']

In the making of our iconie picture, representing “Veridicus’, we chose to elaborate on the

idea of incorporating automatic drawing into the nnage hecause, as earlier written, automatic
drawing refers to art-making that one does not consciously control while creating, hence is the
outcome un-edited, raw and pure. Theretore did we chose to ereate omr own automatie drawings,
adding them as an extra laver to our leonie image. The following spread shows the the automatic
drawing that we, in the end, chose to use and work with.

[urthernore, the leonic nnage itselt depicts a nmnan body laying in the fetal position, represen-
ting human lite when it 1s still vntouched and 1 its most pure torm. To link to our diseussion
on the concept of "Veridiens™ (page 36) this pure state ot hmnan life can be likened to our first
uniform, entirely unattected and sincere.



These two elements together, referring to the automatic drawing and the picture itself, illustra-
fively show how we caimne up with the concept of "Veridicus’; why we chose it and why it repre-
sents all three identities. Moreover, these three (questions are answered in the next paragraph.

Classie silhouettes fill all our wardrobes and we depend npon our staples trom every day but
add accents of colours or patterns to make our outtits more expressive. The title of our concept
is “Veridicus’, which in English translates to fruthful. Stability oceurs e all our personalities;
however, we believe that fruth is more befitting, to not only our style but also our way of life.
One might say that we all dress transparently hecause the outtits we wear on a day to day hasis
reflect our mood. Given these points onr expressions for us is not about our personalities but it
focuses 1more on our emotions.

Consequently, concisely described, is the image of the fetal positioned hody a representation
ot a umitorm which can be compared to our own staple wear. The added layer of the antomatie
drawing is on the other hand a representation of our expressed emotions, which in turn can be
likened with our own personal and daily touches to our looks.

07












” o

... the lconic image itself depicts a human body laying in the fetal position, representing human life

when it is sull untouched and in its most pure form.”
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"NVeridicus & lLemaire’

[Why Lemaire and their philosophy correlate with the notion of truth/

Analysis and photography on Lemaire in connection with the notion of truthlfulness

Why Lemaire is a brand that well suits the concept of Veridieus [nuthfulness; truth] is becan-
se of its enhancement instead ot disguise of both the woman wearing the clothes and her li-
te-stvle. The clothes are rather displaving the wearers life-style and contributing funetionally to
it instead of simply being in the wav. In Lemaire’s clothes one do not have to sufter tor heauty,
imstead the opposite. Also, hecause of the cuts, that ereates shapes that practically follows the
wearers hody, plus the choice of the monochromatic colonr palette which is least to say an ele-
ment ot distraction.

In a chat with Vogue tashion journalist Jo-Ann Furniss about the Lemaire SS13 RTW presenta-
tion, published on vogue.com [02/10/12], did Lemaire commment the tollowing:

"The problem with the fashion system is that it is always about the spectacular, it becomes about disgui-
stng the woman.”

"l want my clothes to be about being yourself, being who you actually are.”

[Fmrthermore, in an interview with Women’s Wear Daily [Lemaire RTW Spring 2020, 25/0¢/19]
said Sarah-Linh Tran the tollowing:

“We like clothes to be a kind of new nudity”

In the end is Lemaire a most certainly truthful bhrand, thus it is true to its essence, which is
simply about making tunctional, etfortless clothes of great quality [which we later on will go
deeper into] and hence Lemaire 1s tiue to the wearer, it 1s a clothing brand that speaks ot french
elegance hut in which yvou can live in.
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Synopsis

[Lemaire is a french, paris-based brand which was origimally toumded by the french-horn Chis-
tophe Lemaire. Through time have Christophe Lemaire had a mmnber of high profile design roles
within the industry, which may be thanks to the skills ot craftstmanship he leamed from studying
at Ecole Nationale Supérienre des Arts Décoratifs and during his early internships tor some of
the most celebrated and extremely skilled designers of the industry; Christian Lacroix, Yves Saint
Laurent and Thierry Mugler.

[F'or Lemaire was the vear of 19go a turning point, atter 4 vears working tor Christian Lacroix he
sent in a, as ANDAM described it, brilliant proposal to their contest and was rewarded by the pre-
stigious ANDAM award (an award for emerging paris-based designers), making it possible tfor him
to start up his own business. Thereot did he shortly after, m 1ggr, lanmeh s own label named after

hiself, " Lemaine’.

[rom the very beginming was the hrand only exclusively sold in small boutiques, but soon it star-
ted to gain serious attention and became much appreciated for its erisp, spartan yet “tailor-ma-
de” (qmality designs. Further did Lemaire achieve hoth the grand prix of the City of Paris in 1994
and the ANDAM tellowship award yet another time i 1995, only 4 vears after the start up. These
rewards did in turn help to support the newly lannched menswear line and the growth of the epo-

nyimous brand itself.



[However, i 2001, did Lemaire choose to change his tocus and took on the post as the ereative
director at Lacoste, which is where he first came to prominence in the tashion industry. Lemai-
re staved there until 2010 before he then switched to the house of [ermes taking on the role as
the art director of the Women Ready-To-Wear departinent. The anmomuncement ot him entering
the luxurious french hrand was met by stprise from the industry, however did he not long after
prove himselt at [lermés as he created an ettortless aesthetic completely in line with bhoth his
simple artistic expression and the house’s heritage.

[t was not until the vear of 2014 Christophe Lemaire decided to exclusively tocus and direct
his tull attention to his own label, however co-designing and managing the business with Sa-
rah-Linh Tran, who also is his current partner.

Moreover, in 2016 was it anmounced that Lemaire would he joining Uniqlo, as the artistic di-
rector of their new Research and Development Centre in Paris. To build and develop a totally
difterent new design coneept within the Uniqlo hrand.
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Christophe Lemaire reccives the ANDAM award [or
the first time

Christophe Lemaire launeh his eponvimous label
‘Lemaire” in Paris

[ the vear ol g4 was Lemaire awarded the grand prix ol
the Cily of Paris

For the second time around does Christophe Lemaire
receive lhe ANDAM award as encouragement lowards the
bhrand’s direclion lo men’s wear

2

(1[]1'i8|tillht' Lemaire lakes on the role as erealive
direector ol Lacosle

steps down [rom Lacoste and joins the Hermeés house as
Ihe artistic director [or the women RTW

departs from Hermdés to direet his full attention 1o
his own label, co-designing with Sarah-Linh Tran

joins the Uniglo family as the artistic director of their

new research and development centre in Paris



Present A brand that is known and greatly appreciated. in the world

tense ol fashion, for ils simple vel arlistic and praclical pieces of

exquisile qualily









What Lemaire m ftact 1s landed for 1s
its minimalistic and truthful approach.
Minmalistic in regard to the simplicity
and practicality of the pieces, also hen-
ce the designer himself ravely does any
imterviews. Verv ditferent from many
other designers who hrand themselves
in furn to gain attention for the brand.
[.emaire on the other hand is elear with
the ftact that the hrand 1s all about the
clothing and nothing else. At the same
time 1s Lemaire ‘truthtul” m ters of
their design approach, alwayvs sticking
to what the hrand is really about, its es-
sence. Because what Lemaire 1 actual
fact is all abont, as earlier mentioned. is
simply just elothes, of great (uality. In
an interview the design duo made with
SSENSE Christophe Lemaire said the
following:

Sometimes you feel like people in fashion

are a bit ashamed to admit to doing just
clothes, they need the “rock n’roll” aliln,

26

Lemaire;

.and who are their client?

to justify that they make clothes. No! We
are very proud of making clothes, we try
to make clothes that will bring solutions to
people to feel and to express their indiot-
duality: So this is what we try to express in
the shows. Reliable fabric makes a reliable
garment. The neutral color palette creates
a very easy to mix wardrobe. It is playful
and discrete at the same time.”

Noteworthy is that Lemaire’s approach
to the fashion mdustry is to design
clothes that have a base in reality and
in that way are their designs utilita-
r1an and therefore also reliable. Also
are their l"]l)ﬂ]i'l!'t;' a sort of tool for the
customer to project themself, their per-
sonality and their relationship to them-
self. In that way is Lemaire’s view on
tashion and ereating clothes deep and
definitely coherent with the concept of
fruth as it is a very honest and sincere
hrand.

Identity

Powertul vet elegantly nmdramatic
describes the client for Lemaire. Some-

one who confidently own themselt and
breathes an organised and practical
lifestyle, hut at the same time have a
fun take on life. The Lemaire client 1s
curios and has multiple interests and
devotes a lot of his or her spare timne
to mtellectual, artistic hobbies. Conei-
sely speaking, a charming, trustworthy,
dignified, stable, honest, versatile, che-
rished and cheertul person depicts the
ideal Lemaire target customer.

A genial part of Lemaire is that they
take inspiration trom evervday life and
the e n}}]e on the streets, that 1s their
customers. Thereot are the people wal-
king in their runwavs portraving their
ideal kind of eustomer, which makes

it wondertully easy to imagine who
the people wearing Lemaire are. In

an interview with Dhani Mau (publis-
hed on fashionista.com, 03/04/16) Tran



“First, a confident girl. And also the idea of the flancur: Those girls are independent and
they have time to look around and appreciate what's around them. And it gives them some

strength and confidence.”

connuented on thenr F'Wi6 (‘ll”'l-‘(‘ﬁll]!..
talking about what kind of girl they
imagined when they first started the

process of creating the collection:
nmagined when they first started the

process of creating the collection:

“First, a confident girl. And also the idea
of the flaneur: Those girls are independent
and they have time to look around and
appreciate what's around them. And it
gives them some strength and confidence.”

This (uote of Tran does pertectly pa-
it the picture of their target client; a
forewoman as a whole. To give an ex-
ample is Anme lathaway a great person
to represent the client type Lemaire
is aiming to reach out to. A role mo-
del with a personality which bhathes
in confidence, elegance and charisma.
Both her personality and wav of lite
matches Lemaire’s philosophy entire-
lv, on and oft sereen. Why one would

consider it being even more important
that her personality 1s coordimated with
the brands identity rather than her
aesthetic 1s hecause Lemaire 1s more
about the character, the gesture and the
intelligence ot one person, alternately
than wearing the proper attive for the
e and occasion. But also, it discus-
sing her personal style does she clearly
commmunicate her busy litestvle through
the looks she appears in, which are
subtle vet without any doubt sending
out the message ot her being a forewo-
man. However does she troimn time to
tite also wear more playtul, thought-
less and cheeky outfits which shows of
her character and therefore make her
seenn more real and honest, rather than
take. Because of these given reasons

is Aune llathaway the kind of person
lLemaire exactly is targeting at.

On next spread we have, with the help
of "leonic images’, illustrated what the

client analyse ot Lemaire pojuts out;
The target audience of Lemalre is wide
as it 1s an approachable hrand, thus it is
based i reality and theretore Hefitting
to a lot of styles and suitable tch mul-
tiple occasions. Thereof can the Lemai-
re custorer vary (quite a lot, heijee the
three first iimages - representing\three

ditferent identities [thoughtless ¢legan-
ce, creative energy and knowledge]. But,
what all of them have 1 conmmon\is
their philosophy of that tashion slyould
be functional and of great (uality
(hence sustaimable), also individual\and
should flanmt your personality. The-
refore, to llustrate that Lemaire has\a
wide customer range, vet united unddr
a shared philosophy, have we chosen o
present a final "leonic image’ that can
bhe likened with the sturealist move-
ments exquisite corpse paintings and/
or David [Hockney’s eubistic multiple
]llln’rns.
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[ like colors, I like fluidity; 1 like to play with things, but at the end of the day I don 't like

if fashion is too precious. [ like something to be steady; stable, solid.”

Aesthetic; l.emaire is a brand
that through their aesthetic and design
clearly speaks the language of "Parisian
Style’, which can be defined with seven
kev-words, which are; Effortlessness,
Elegance, Understatement, Sensuality,
[Fun, Individuality and Breaking the
rules.

Fven though the hrand has evolved and
the inspiration has come from many
ditferent places through the vears has
[Lemaire still enabled to always stick

to its original identity and aesthetic.
Making sure that once one sees any of
their presentations one will directly
notice it is Lemaire. Nowadays they are
much appreciated and known for their
use of flowy falwies and airy silhouet-
tes, conveving a feeling of sensuality;
while it also makes the garment more
utilitarian. ['urther are they also known
for their cohesive presentations which
shows a lot of recurring designs and

neutral colours each season. In that
way does Lemaire give the sense of
individuality, for its ignorance of trends,
rather choosing a design that expresses

the typical french allure of understated

timeless elegance.

To get back to connnenting on the
brands evolution through time, one
can clearly see that Lemaire’s overall
aesthetic expression has changed along
its development and the changes in the
tounder’s, Christophe Lemaire’s, focus.
Omne of the more noticeable changes
was when Lemaire in 2010 presented its
SS1 collection, which was the hrand’s
first show in seven vears. Clearly visible
in this runway show is the influence
from his entrance into the Hermés
tamily. In a review of the catwalk show,
published on vogue.com on the 6th of

July 2010, Tim Blanks writes:

... also offered proof that he has his

own distinctive take on quietly convineing
luxe.”.

I Blanks article about the SSi col-
lection he clearly points out Lemaire’s
newly tound finesse and more refined
luxurious design.

4 years later, when Christophe Lemaire
stepped down from his post at the hou-
se of Hermés and started co-designing
with Sarahi-L.inh Tran we can see |.e-
maire choosing a direction with a more
mdividual, powertul yet fun artistic
expression, insinuating eroticisin. This
fresh more sharp aesthetic expression
might one consider to be the result

of Lemaire’s decision to mvolve Tran
in the design process. Hence having
another teain member that thinks alike
means hoth stability as well as having
someone to elaborate on 1deas with.



As a consequence ot the many changes
within the brand Lemairve has deve-
loped a lot with time, although alwavs
sticking to their original approach and
do nowadays put out a stronger tace
than ever. To add have the hrand not
never heen more cohierent with their
philosophy; that speaks upon creating
clothing that one can live in, while still
giving the wearer a flattering appearan-

ce.

Visual language; Totwther
hiscuss the aesthetie that Lemaire has
created we will now look specifically
into the visnal langunage they have de-
veloped. Present in their collections is
the element of individuality, something
that is alwayvs present, whilst the work
still gives the sense that it has heen
well thought out and strietly organized.
This element is certainly also evident
in their visual langnage as well hecau-
se their visuals have a very struetured

the ganments; the language of Lemaire)
which is a style that respects and ac-
companies one’s personality and allows
the customer to he themselves while
still heing versatile and appealing to a
larger andience. The hrand’s visnal ver-
satility is clear hecause every season the
visuals (referring to their photography
and videos) for the brand adjusts to the
concept and message Lemaire wants to
portray that particular season but at the
saine time staying true to the brand’s
identity. In an article with () magazi-
ne, written by Will Weleh and pubhis-
hed on gq.com (28/0g/17), Christophe

|.emaive said:

"1 like colors, I like fluidity; 1 like to play
with things, but at the end of the day 1

don t like if fashion is too precious. I like
something to be steady; stable, solid.”

This connnent states exactly how they
project themselves as they produce
pictures and videos that are experimen-
tal vet polished. Their range of nnages
are wide, with pictures trom different
ngles, taken with various kinds of
meras, each with their own eftect and
ish. Together as a whole, the entive

@
i
makeup of Lemaire’s visual langnage
portpays an artistic, fresh and young

aestlietic.

Advertising and press; As
vou ywould aspect trom such a cohesive
branfl like Lemaire, their advertising

for

ach season generally has a subt-

lety and funetionality to the nnages.
Tlhis ensures that the viewers foeus is

FOlely on the clothes and is not being
distracted due to an eccentric set or
layout. The nnages arve clean-cut, raw
and stripped back to the essentials - a
heautiful photograph ot the garments
which completely depicts effortlessness
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and elegance at the same time. One of the most sugcesstul photoshoots of Lemaire’s was for
i SS17 collection, whirh ﬁu‘-nv.ml on spontgreity and treedom. The photographer was Lena
C. K I, as the art director, they created a series of ina-

ges ﬂidT compresely iy the essence of the collection hut also the entiv ety of the

]l] and. Shot 1 tlw middle of a fn]ewt ]W a river, the location ]H—‘]h—'i T]T created the sense of free-
dom. While also ensuring that a large aperture was used ensured that all the foeus would remain
on the models. Finally, the neutrality of the model’s hair and makeup helped to convey a raw,
etffortless heauty. Oy erall, it is clear to see that this series of i images, that were ]mlllhhﬂl alongsi-
de the laimeh of the S517 collection, easily portrays the honest nature of the Lemaire customer.

... ] We want you, we chose you because of your personality.’/...]”
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Even though the photo series’ that are usually published, when each collection is lannmched,
clearly encapsulate the essence ot the hrand, from our research we have noticed that they do not
generally use them for advertising. It is also not conmon to see a Lemaire advertising campaign
i print tormat; however, this does not mean that they are not gaining any publicity trom maga-
zines hecause we have noticed that many magazies feature Lemaire produets in their editorials,
m particular “The Plant’ and “[oliday” have hoth previously used Lemaire garments.
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These publications have a strong foeus
on the enviromnent, which is extremely
relevant to Lemaire’s aceentuation of
etfortless heauty. Particularly, “Holiday’
magazine uses Lemaire produets tor
naturalistic editorials to ensure that no
vibrant patterns draw the viewer’s at-
tention away from the authentic eulture
that the images are tryving to portray.
For example, in the AW18-1¢) issue,
which focused on Bhutan, there was an
editorial on the "Thimalayan Passage’.
The shoot was photographed by 11l
and Aulney, and styled by Tony hrvine,
who incorporated Lemaire garments
throughout the series. It is only fitting
theretore that their produets are used
i editorials for magazines like the two
[ have mentioned hecause even though
[emaire itself did not make the de-
cision, it is still excellent advertising
for the bhrand as consmmers tor these
publications will already he interested
i a fundamental principle of Lemai-

56

re’s identity - practicality and honesty,
which hoth nature and Lemaire have i
COTITIONL.

Spokepeople; lLemaire heing a
relatively voung hrand has not yet
generated that much attention amongst
celebrities or influencers to promote
their brand highly or to represent their
hrand as their othicial :-‘-]mkee-‘-]w]'mm.
[‘'or a brand that lives by a truthful and
reliable philosophy, they prefer using
people to represent them not because
of their faine but by reason of their
own raw personality. “We had to say;

No, wait, wait, wait. We want you, we
chose you because of your personality.” For
us, good style is clothes that reveal your
personality.. Not hiding it, so we want to
show that [on our runway].” said Chris-
tophe Lemaire in an interview with
Dhan Mau, published on tashionista.
com (04/03/16). IFor example was Ang-
ela Molina one of the guests invited to

their SS20 fashion show and 1t 1s not
surprising as she is one of the most
powertul and ever-striving Spanish
actresses, an imeredibly intriguing and
mspiring person gitted with natural a
natural sense of leadership: truly raw
talent and personality. This kind of
personality is highly complementary
to the type of spokesperson Lemaire is
going for, a forewoman. Someone who
is frue to themself and is a physical
hody rather than a social body meaning
someone who is able to make a state-
ment without regret; causing people to
adhimire them hecause of their captiva-
ting and charming personality.
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[ as in leonie produets of the brand

discussing designs that are reoccuring each season
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[The trench coat; The wide leg trousers/

[Lemaire does not have a particularly iconie product that it 1s well-known tor; which is pro-
hably due to the fact that compared to hrands that have heen around for decades, Lemaire is
(quite a voung bhrand. Unlike iconic produets like that ot Chanel’s little black dress, which has
heen around sinee the 1g2os, Lemaire has not had enough time to establish produets as iconie.
[However, there has heen recirring pieces throughout most ot the collections which in the tu-
ture, it continuously used, could become iconie tfor the hrand. These inchide a torm of trench
coat and wide leg trousers, and generally the Lemaire customer can count on these products
returning each season. Nevertheless, Christophe Lemaire, himself, said in an mterview with the
Business of Fashion, that he finds it reassuring that their customers are not buying their pro-
ducts for the sake of a hbuzz. This leads to the idea that perhaps the brand does not want to have
an iconic product because it might subtract the attention away from the rest ot the apparel each

Seasol1l.



of a buzz.”

One of the most prominent pieces
throughout Lemaire’s history is the
constant recimrence of the trench coat.
['romn season to season the trench coats
they are producing are continnously
changing: however, the tundamental
concept behind each design is just
the same as 1t was back m the FWn
ready-to-wear collection: neutrality. The
ench coats present in each season are
genwyally neutral colours, like black,
heige oxgvhite, and the silhouette fol-
lows that of
and straight. Vartation comes from the
sinaller details, for example<athe SSi4
ready-to-wear collection the typical

1e traditional trench: long

collar found on a trench coat had heen
removed. Overall, the trench coats that
[Lemaire produce give their customers
a timetional and stylish gamment that
can be worn with anvthing and tor
any occasion due to their fundamental
neutrality. As the hrand matures this
product could easily become an ico-

nic symbol tor Lemaire hecause each
season it 1s present and the neutrality
of their trench coat ensures that the
consuner can keep the garment for

decades to comne.

Another produet that has heen pre-
sent in Lemaire’s collections, definitely
i the past decade, arve their wide ]Hg
trousers. Unlike the trench coats, [.e-
maire o not only use neutral colours
tfor their trousers, and m the SSi16
ready-to-wear collection there was even
a patterned pair in blue, re
Lhowever, the 1 ving principle of
emaire’s garments has not be altered
when it comes to thenr trousers. The
general style of a high-waisted and
wide cut trouser links clearly to the
‘Lemaire customer” hecause not only
do they express elegance and etfortles-
sness, they also ensure that the produet
is funetional for the wearers lifestyle.
The choice of wide leg trousers instead

[...| he finds it reassuring that their customers are not buying their products for the sake

of a constant reciirence of a skinny
jean, ensures thaf they are not restrie-
five making sur¢ tunctionality is a key
component to fhis product. Onee again,
like the trench coat, Lemaire’s wide leg
trousers varx in the mmor details from
season to geason, for example i the
S517 regly-to-wear collection a long
pocker’was imcorporated on the side of
each trouser leg. Practical and sophis-

cated trousers, like the ones Lemaire
produces, will forever be in high de-
mand; theretore, this could easily beco-
me another iconie product tor Lemaire
m the future.
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R as i Runway

Introduction followed by analyzes of Fall / Winter 2019 and Spring / Summer 2020
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The message of Lemaire’s aesthetic can be described as having a seeningly ettfortless and french

touch to it. Also, in an article about Lemaire’s S513 presentation [Jo-Ann Furniss, vogue.com,
02/10/12] Christophe Lemaire said the subsequent.

I o trying to make clothes that are like friends for women.”
What they present is, siply explained, tashion that is rooted in reality and easy to wear, but still

has a sophistication to it. The presentation, season atter season, are thereof a supplement on
their convertible wardrobe and does not change that radically.

Additionally, what makes the [enmai ¢ shows even more nmersive is the thoueht put

mto the mmsic plavlists. The hrand even have their own spotify aceount with a tew playlists tor
different imdividuals and moods.



"l am trying to make clothes that are like friends for women.”






"The scale is much more human, for people to see the fabrics and subtlety of the colors.”.



Lemaire Fall/Winter 2019 details

FWig collection connmnumicated an artsy bourgeois vibe, embracing an interesting mixture
detail variations. For example, the incorporation of elongated shirt collars was inspired from
1e seventies while seen alongside was putted sleeves as ot the Victorian era: however, still main-
taining the contemporary evervday touch that is typical for the aesthetic of Lemaire.

As to the atnosphere and space Clirisophe Lemire said: “We wanted something more mtina-

te this season, and liked the idea of the models passing from atelier to atelier,” referring to the
catwalk which was staged m the Parisian art school Feole Duperré in Marais. [aving the mnway
set in the school allowed students to he present while an undeniable intimacy was created,
which served both Lemaire and the clothing they displayed well. As Sarali-T.inh Tran commmnen-
ted:

“The scale is much more human, for people to see the fabrics and subtlety of the colours.”

Working with the idea of letting the aundience closer to the clothes helped themn convey the (u-
ality and precision of the fabries, cuts, silhouettes and colours, which is a key focus to Lemaire’s
Wi k.

[Farthermore, this casual evervday setting added to the collection’s individuality. Many times
over have the industry experienced mmways and different installations showing clothing that
no-one has a chie about how to wear and where to wear it; however, with this show Lemaire
conmmicated their philnsnpll}-‘ which states the absolute op) wite, the clothes are tools, fune-
tional for the wearer and definitely not the other way aromnd. Lemaire’s clothes, so to sav, serves
its wearen, adjusting to Iis or her life, hancing his or her uniqueness.
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Lemaire Spring/Summer 2020 details

Powertul, strong and polished does perfectly describe Lemaire’s SS520 collection tor women
and men. The collection is insinuated with an easv-going and down-to-earth feeling vet at the
saine tie plush m confidence. As Xif-n]e lel]m wrote, in an article published on Vogue.com
(25/09/19), the SS20 collection 1s about .../ stable’ but slouchy shapes, natural materials, (/f//(’,’ ent
shades and sheens of black”. The 1munway hllll“— breathes a sort of etfortless artistic elegance, and
was in line with the brand’s essence because it conv eved simplicity and funetionality upon, as
earlier mentioned, the stable yet “n“T l—'l(l]]”‘{lfl—'ll H]]I](ﬂll—‘ﬁ'l—"\ and ﬂ]e lltfi it11ess 111 tlw fabiie. Also,
the colour palette, which is set to an urban venue consisting of more or less black, ash grev, mud-
dy greens, otf white and beiges. It is a collection portraving reality; for the women on-the-go who
are interested in fashion but who arve also living a lite hesides the tashion mdustiy. Conecisely, the
show speaks of the three key elements that Lemaive puts a lot of value m, which are: silhouettes,
tabries and colours palettes.

Moreover, the element that is the most interesting to further elaborate on and discuss about is
the colour palette that throughout the collection is shifting. In the beginming of the show they
used heavy “wet blacks™ but slowly colours hecame lighter until looks of off-white, light heige and
11&114 greell were 11]'HHHIJtH||.T]1iS transition from a yery dark to a ]ig! iter colonr ]l{t]l—'ﬂ'i—‘ one could
imterpret as the transition hetween the seasons, goimg trom tall winter to spring/sunnner; the
transition trom a heavy elongated look to a mmech more light, flowy and erisp one.

Talking about the atmosphere was the show; this season onece again, was set in Eecole Duperré’s
heautiful conrtvard, which helped to convey a sort of p]aﬁu]nmw dl]ll careless grace. F'urther ad-
ding to the p]thll expression of the show was the sonndtrack rec (I]ll]l]“'h nf Lm'flltel and hapyr W
sereeches of children. As Phelps also wrote, people in the room could .../ sense //H’H vital energy:’
Also, trom up on the root stood students of the academy watching the mmmv contributing to
the mtimacy of the conmmumnity that Lemaire has ereated.

As a whole, this collection successtully kept the hrand’s identity at the core of'it. The collection
was sitnple and beautitul in a soplisticated way, vet rational as it is grounded i reality and foun-
ded upon the idea of hbeing suitable as everyday weanr.
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Part four.

KPUTTTOV LTTO TOV NALO






pl (@]

One merged identity; archetype

[‘ovdév kpurTOV VIO TOV NAOV'; noting is hudden under the sun/

Ananylis and photography on the merged idenity [archelype] of Lemaire and the

concepl ol Veridicus’.

Archetype is detined as “a collectively inherited unconscious idea, pattern of thought, image, etc.,
universally present i individual psyches.” This concept was fivst hrought into being by the Ancient
Greek philosopher, Plato, and was tinther established by Carl Jung, who was a Swiss psyehiatrist
during the 20th century, particularly in his book "Tivo Essavs on Analytical Psvehology'. Jung
wrote: "The archetype concept derives from the ofien repeated obsercation that myths and universal lite-
rature stories contain well defined themes which appear every time and everywhere. We ofien meet these
themes in the fantasies, dreamns, delirious ideas and illusions of persons living nowadays.” These themes
mfluence and tacilitate the creation of our ego and therefore the archetype, along with our inma-

te tendencies.

When it camne to forming an archetype tor this project, we had to ensure that it would represent
honesty and therefore we decided upon the sun. Throughout history, the sun has been conside-
red a syinbol of enlightennnent, energy, spiritnality and the passage of time. A key aspect that led
us to this decision was due to the Greek proverh: ‘ovdév kpurtov vro tov Aoy, which means that
nuﬂ;ing 1s Indden under the sun. This 1s refllected m not u]l]}-‘ our entive ('.uncv]}t of “Veridicus'
but it also strong relates to Lemaire hecause throughout the company they constantly remain
true to the essence of the brand - to ereate elegant, funetional ready-to-wear garments that their
customers can keep for many vears to come. An emphasis on life is at the heart ot Lemaire’s
designs, due to their ereation of evervday attive, this links to the sun’s honest representation of
lite, as the rising sun svinbolises ereation while the setting sun reminds Innnanity ot death and
mortality.

Scientifically, the s releases energy and the ravs emitted are transparent to the naked eve;
however, sunlight is not just ‘nothing” but instead it is a mixture of seven colours, which com-
hined torm a white, transparent light. The colours contained in sumlight include: red, orange,
vellow; green, blue, indigo and violet. This relates to our overall concept hecause separately we
have three different, vibrant personalities: however, once merged together they create a nuthful,
transparent character which truly depicts “Veridicus™. Onee again this transparent (uality of the
sun is also conveyed thronghout Lemaire hecause the garments clearly pertorn thenr funetion
without restricting the wearer from day to day.



"Nothing is hidden under the sun.”
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